
Keep the American media an open market place of ideas!
I am writing to you today to comment on Docket No. 02-277, The BiennialReview of
the FCC's broadcast media ownership rules. In its goals to
promote competition, diversity and localism in today's media market, I
strongly urge that the the FCC retain all of the current media ownership
rules now in question. These rules serve the public interest by limiting
the market power of already huge companies in the broadcast industry.

By changing the rules, with very limited public debate, the FCC is opening
the gates to "uni-thought." The FCC is paving the way for one idea, one
view, to dominate the American media.  This is a bad policy for both the
left and the right. It brings us one step closer to totalitarianism, which
we have so long decried.  The public interest will best be served by
preserving media ownership rules in question in this proceeding.

The English poet John Milton called the university in his essay
Aereopagotica, a free market place of ideas.  That market place is what a
democratic society needs in its media as well.  The FCC is on the verge of
constricting that market place.

With the serious impact these rule changes will have on our democracy, it
is incumbent on the Commission to take the time to review these issues
more thoroughly and allow the American people to have a meaningful say in
the process.

Thank you,

Peter F. Spalding


